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Media Release

Young filmmakers from Tyne and Wear will have their film shown to millions at the London Olympics

-----------------------------------------------------------------------------------------------

A group of young filmmakers from Washington, Tyne and Wear won Best Fiction (17-19 year olds) on Tuesday at the prestigious Film Nation Shorts awards ceremony in East London.

The film was made way back in February at Washington Old Hall with Arpeggio Films and 11 15 – 19 year olds.

Their winning short film ‘Respect’ will be screened at iconic London 2012 venues and be seen by millions throughout the Games.

On Tuesday London 2012 announced the winning young filmmakers for the first Film Nation: Shorts awards, in partnership with Panasonic.

The nominees attended an award ceremony at Village Underground, one of East London’s most fashionable venues.

The ceremony was hosted by former T4 favourite: Rick Edwards and big-name personalities from the worlds of film, TV and sport presented awards to some of the most promising filmmaking talent from around the United Kingdom.

Celebrity attendees included Emily Browning, the star of current box office hit Sleeping Beauty, wheelchair basketball legend Ade Adepitan, Lily Loveless from Skins, Nirpal Bhogal the director of London Film Festival sensation Sket and Matt Irons from Red Riding Hood.

There were ten categories in all, and ‘Respect’, made by James Watson, Ian Burrows, Calum Hemphill, Jamie Budge, Emily Prentice & Luke Holland won ‘Best Fiction’ in the 17-19 age group.

A member of the winning team, James Watson* (18) from Washington said: “It was brilliant being at the Film Nation: Shorts ceremony, and we couldn’t believe it when we won. We all feel very proud that our film is going to get shown to millions of people at next year’s Olympics.”

*James Watson and other young filmmakers are available to interview, please see contact below.
The young filmmakers have won the once-in-a-lifetime opportunity for their short film to be shown at the iconic sporting venues during the London 2012 Olympic and Paralympic Games next year.

The films will also be shown on the London 2012 Live Sites, big screens in cities across the UK.

The project ran as part of the Film Nation: Shorts initiative: a UK-wide programme of free workshops that give young filmmakers the chance to meet professional film-makers and acquire new skills in film-making techniques using the latest state-of-the art Panasonic equipment. Film Nation: Shorts is delivered in partnership with Panasonic and Creative England with funding from the National Lottery through the Olympic Lottery Distributor.

The winning film, ‘Respect’ is a short silent comedy about a helpful man who gets a little more than he bargained for when he gives a helping hand to some people in need of assistance.

The project was facilitated by Newcastle-based Arpeggio Films working in partnership with the National Trust’s Washington Old Hall.

Will Sadler of Arpeggio Films said “I feel very proud that the North-East’s young filmmaking talent is being screened at such a prestigious global event and will be seen by literally millions of people. We hope that the international audiences that see it will find it as funny as we did!”
Sarah Murray – National Trust “I’m really pleased for the young film makers we had lots of fun making the films and I hope we can continue with further film projects here at Washington Old Hall”

Ruth Mackenzie, Director, Cultural Olympiad, said: “Congratulations to all the winners, we look forward to their films being shown in the Olympic and Paralympic venues next year. Thanks to the support of our partners Creative England, Panasonic and the Olympic Lottery Distributor, Film Nation:Shorts is a programme which will deliver a powerful message about our intentions to put young people and their creative power into the heart of the 2012 Games.”

 Panasonic UK Sponsorship Manager, David Bonney said:  “We are delighted to be working with London 2012 to engage young people in the craft of film making. We are looking forward to helping to identify new film making talent and seeing these

short films recognised at this exciting national awards ceremony.”

More details of the workshops and how to enter the next Film Nation: Shorts competition can be found at www.filmnation.org.uk.
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Contacts:

For further information please contact sarah.murray@nationaltrust.org.uk 

Tel.0191 4166879

LOCOG

For further information on the Cultural Olympiad and London 2012 Festival please contact Paul Woodmansey the London 2012

Press Office on +44 (0)203 2012 100, paul.woodmansey@london2012.com or visit the website at www.london2012.com.

Find out the latest from London 2012 HQ on our blog http://blog.london2012.com or follow us on Twitter http://www.twitter.com/london2012
Panasonic

Sara Barrett, 01344 476536, sara.barrett@eu.panasonic.com

Notes to editors:

About the Cultural Olympiad and London 2012 Festival

The London 2012 Cultural Olympiad is the largest cultural celebration in the history of the modern Olympic and Paralympic Movements. Spread over four years, it is designed to give everyone in the UK a chance to be part of London 2012 and

inspire creativity across all forms of culture, especially among young people.

The culmination of the Cultural Olympiad will be the London 2012 Festival, bringing leading artists from all over the world together from 21 June 2012 in this UK-wide festival – a chance for everyone to celebrate London 2012 through dance, music,

theatre, the visual arts, fashion, film and digital innovation. Principal funders of the Cultural Olympiad and London 2012 Festival are Arts Council England, Legacy Trust UK and the Olympic Lottery Distributor. BP and BT are Premier Partners of the Cultural Olympiad and the London 2012 Festival. For more details visit www.london2012.com/festival

London 2012 Live Sites

The Big Screens are erected and run in partnership between LOCOG, the BBC and the various cities, in association with London 2012 partners BT and Lloyds TSB, supported by Cisco and the National Lottery through the Olympic Lottery Distributor.

The screens carry a combination of local and national news, London 2012 updates, partner films and local community focused output such as university graduations or local art projects.

For more information and locations of the screens visit www.london2012.com/livesites

Panasonic

Panasonic Corporation is a worldwide leader in the development and manufacture of electronic products for a wide range of consumer, business, and industrial needs. Based in Osaka, Japan, the company recorded consolidated net sales of 7.77

trillion yen (US$78.4 billion) for the year ended March 31, 2009. The company's shares are listed on the Tokyo, Osaka, Nagoya and New York (NYSE: PC) stock exchanges. Panasonic fully supports the ideals of the Olympic Movement and is proud to be the official Audio and Visual Equipment Partner for the London 2012 Olympic Games. Since the Calgary 1988 Olympic Winter Games, Panasonic has been an Official Worldwide Olympic Partner, bringing the passion and performance of top athletes to homes around the world through state-of-the-art audio and visual technology. For more information on the company and the Panasonic brand, visit the company's website at http://panasonic.net/.

Olympic Lottery Distributor

The Olympic Lottery Distributor is investing National Lottery money to fund the London 2012 Games. It is providing £16.6 million to support the Cultural Olympiad and is a principal funder of Film Nation: Shorts. It is also providing funding of £3.42 million to fund the network of Big Screens across the UK and will be providing up to £1.8 billion for the infrastructure of the Olympic Park and other Olympic facilities across the UK. More information about the Olympic Lottery Distributor can be found at www.olympiclotterydistributor.org.uk
Creative England

Creative England opened for business on 1 October 2011, with the core purpose of supporting the sustainable growth of independent creative businesses, and the talent that feeds them, in every part of England outside London. Creative England supports Film, Television, Games and Digital and Creative services.

LOCOG

As it heads towards its £2bn budget for staging the Olympic and Paralympic Games, LOCOG has seven domestic Tier One Partners - adidas, BMW, BP, British Airways, BT, EDF and Lloyds TSB. There are seven domestic Tier Two Supporters – Adecco,

ArcelorMittal, Cadbury, Cisco, Deloitte, Thomas Cook and UPS. There are now twenty-eight domestic Tier Three Suppliers and Providers – Aggreko, Airwave, Atkins, Boston Consulting Group, CBS Outdoor, Crystal CG, Eurostar, Freshfields Bruckhaus Deringer LLP, G4S, GSK, Gymnova, Heathrow Airport, Heineken UK, Holiday Inn, John Lewis, McCann Worldgroup, Mondo, NATURE VALLEY, Next, Nielsen, Populous, Rapiscan Systems, Rio Tinto, Technogym, Thames Water, Ticketmaster, Trebor and Westfield. There is one domestic Tier One Paralympic Games Partner, Sainsbury’s and one domestic Tier Three Paralympic Supplier,

Otto Bock. The Worldwide Olympic Partners signed up for London 2012 are Coca-Cola, Acer, Atos, Dow, GE, McDonald’s, Omega, Panasonic, Procter and Gamble, Samsung and Visa
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